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Marketmedia24 is a market research and consulting institute in Cologne. Founded in 2010, Marketmedia24 combines 
the knowledge of about twenty specialists. 
 
The consultants who work for Marketmedia24 are real insiders. They know their markets up close and knee-deep: They 
visit industry hotspots and events, talk to market players and influencers and go to the boardroom, to employees, man-
ufacturers and retailers. They advise and accompany, lecture, coach and hold seminars. Their solutions include market 
studies and target group analyses, insights into brand awareness and recognition as well as forecasts and futurology. 
The market researchers of Marketmedia24 provide the scientific foundation. Accuracy is a matter of honour for them. 
They use all methods that make up first-class market knowledge – primary research, frequency counting, mystery shop-
ping and secondary market research with all its possibilities. The result: high-quality figures that are incorporated into 
studies, statistics and consultations. 
 
Textilberatung Hamburg provides textile know-how. The service portfolio includes the presentation and analysis of mar-
kets and industries, the investigation of processes and the development of products. It includes lectures, training 
courses and editorial contributions that provide a sound view of and into the world of textiles. Its clients include com-
panies in the chemical, fiber, textile and clothing industries as well as textile service providers, trading companies and 
publishing houses. 

http://www.marketmedia24.de/
mailto:koschel@marketmedia24.de
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