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Marketmedia24 is a market research and consulting institute in Cologne. Founded in 2010, Marketmedia24 combines
the knowledge of about twenty specialists.

The consultants who work for Marketmedia24 are real insiders. They know their markets up close and knee-deep: They
visit industry hotspots and events, talk to market players and influencers and go to the boardroom, to employees, man-
ufacturers and retailers. They advise and accompany, lecture, coach and hold seminars. Their solutions include market
studies and target group analyses, insights into brand awareness and recognition as well as forecasts and futurology.
The market researchers of Marketmedia24 provide the scientific foundation. Accuracy is a matter of honour for them.
They use all methods that make up first-class market knowledge - primary research, frequency counting, mystery shop-
ping and secondary market research with all its possibilities. The result: high-quality figures that are incorporated into
studies, statistics and consultations.

Textilberatung Hamburg provides textile know-how. The service portfolio includes the presentation and analysis of mar-
kets and industries, the investigation of processes and the development of products. It includes lectures, training
courses and editorial contributions that provide a sound view of and into the world of textiles. Its clients include com-
panies in the chemical, fiber, textile and clothing industries as well as textile service providers, trading companies and
publishing houses.
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Industry Overview

Sweeping design

Ergonomics and comfort for effortless movement
Standards and norms in a striking design

Sustainably wearable

Corona crisis with hygienic potential

New market segments

Textile Rental Service now comes by the name of sharing
The German industry in review 2010 to 2019

Market data: Sales and per capita expenditure of the product groups
1.1 Total workwear and protective clothing

1.2 Men's workwear

1.3 Women's workwear

1.4 Personal protective equipment (PPE)

Trade data: Market shares and sales of distribution channels
2.1 Retall

2.2 Wholesale

2.3 E-commerce and Online Business

2.4 Textile Rental Service

2.5 Direct Sales

2.6 Advertising and Promotion Agencies

The distribution of workwear and protective clothing by economic sector

Industries
Handicrafts

Hospitality industry
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Health care and care sector

Service sector

Retail

Others

The German industry in the forecast up to 2028

Market outlook

1.1 Does Corona make everything different?

1.2 V-, U-and L-Scenarios for workwear and protective clothing
1.2.1  Total market
1.2.2  Submarkets:

Men's workwear

Women's workwear

Personal protective equipment (PPE)
Distribution outlook

2.1 Development in market share

2.2 Development in sales
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A Industry Overview

Chart 1

Chart 2

Children's workwear collection from selected manufacturers

Occupational accidents in 2018 and deviation to preceding year

B The German industry in review 2010 to 2019

Chart 3

Chart 4

Chart 5

Chart 6

Chart 7

Chart 8

Chart9

Chart 10

Chart 11

Chart 12

Chart 13

The German market for workwear and protective clothing in total
2010 to 2019, figures in million euros

Total per capita expenditure on workwear and protective clothing
2010 to 2019, average expenditure per inhabitant aged 14 and above

The German market for men's workwear 2010 to 2019,
figures in million Euro

Per capita expenditure on men's workwear 2010 to 2019,
average expenditure per inhabitant aged 14 and above

The German market for women's workwear 2010 to 2019,
figures in million Euro

Per capita spending on women's workwear 2010 to 2019,
average expenditure per inhabitant aged 14 and above

The German market for personal protective equipment (PPE)
2010 to 2019, figures in million Euro

Per capita expenditure on personal protective equipment (PPE)
2010 to 2019, average expenditure per inhabitant aged 14 and above

Market shares of distribution channels for workwear and
protective clothing 2010 to 2019, figures in percent of total market

Retail:
Market shares and sales 2010 to 2019

Comparison of sales in technical retail (May 2016 to May 2020)

Chart 14 Wholesale:

Chart 15

Tnarkermedioaa-

Market shares and sales 2010 to 2019

E-commerce and Online Business:
Market shares and sales 2010 to 2019
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Chart 16 Textile Rental Service:
Market shares and sales 2010 to 2019

Chart 17 Direct Sales:
Market shares and sales 2010 to 2019

Chart 18 Advertising and Promotion Agencies:
Market shares and sales 2010 to 2019

C The distribution of workwear and protective clothing by economic sector
Chart 19 Distribution of workwear by economic sector

Chart 20 Distribution of personal protective equipment (PPE) by economic sector
D The German industry in the forecast up to 2028

Chart 21 Total sales opportunities for workwear and protective clothing
until 2028: Trend Scenario, V-, U- and L-Scenarios

Chart 22 Sales opportunities for men's workwear up to 2028:
Trend Scenario, V-, U- and L-Scenarios

Chart 23 Sales opportunities for women's workwear up to 2028:
Trend Scenario, V-, U- and L-Scenarios

Chart 24 Sales opportunities for personal protective equipment (PPE) up to 2028:
Trend Scenario, V-, U- and L-Scenarios

Chart 25 Development of market share in the distribution channels of workwear and

protective clothing until 2028

Chart 26 Development of sales share in the distribution channels of workwear and
protective clothing until 2028: V-, U- and L-Scenarios
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